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According to the vision and mission of our 
organization, clients ô participation and 
social inclusion are among our most im-

portant goals, however at the same time 
remain a challenge . 
 
One of the IQ Roma servis ôs top priorities 
is a project realization which would en-

courage the Roma youth to help efficiently 
form and contribute to our activities.  

Regarding adult clientsô participation, we 
attempt to encourage adult clients to in-

fluence and speak up on both local and 
national political level. After all, social in-
clusion and participation of socially ex-
cluded people is also a burning issue of 
the European Year for Combating Pov-
erty and Social Exclusion .  

In this bulletin our key activities on cli-
entsô participation will be introduced. 

Firstly, in terms of clientsô participation resulting in social inclusion we will briefly introduce our attitude towards 
NAPSI in the Czech Republic (see National Action Plan Social Inclusion ) and provide our system change 

suggestions which are currently being implied into the actual politics in the Czech Republic.  

Secondly, we will present the news regarding the first national meeting of people experiencing poverty 

which turned out to be a very successful event. Hopefully, it will become a respected tradition as it is in other 
European countries.   

Finally, you will learn about the activities and participation of our young clients in the organization, since we 

believe that it can be inspiration for organizations working with similar target groups.  

SOCIAL  INCLUSION  AS  A  RESULT  OF  THE  
CLIENTS ' PARTICIPATION   
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Cooperation of employees and clients on air.   

http://www.iqrs.cz/verze/en/
http://www.2010againstpoverty.eu/?langid=en
http://www.2010againstpoverty.eu/?langid=en
http://ec.europa.eu/employment_social/spsi/docs/social_inclusion/2008/nap/czech_en.pdf
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AWARENESS - RAISING  CAMPAIGN  FOR  THE  EUROPEAN  YEAR  FOR  

COMBATING  POVERTY  AND  SOCIAL  EXCLUSION  

This year of 2010 has been proclaimed as the European 
Year for combating poverty and social inclusion by 
the European Commission. The IQ Roma servis along with 
the partners (People in Need, EAPN Czech Republic, SKOK) 

has prepared several supportive campaigns in order to 
promote awareness on this issue by initializing several lec-
tures, meetings, newsletters and workshops.  
 
 

 
 

 
 
 
 
 
 

 
By means of this enterprise, we intend to spread principles 
of dignity, tolerance and understanding among Czech 
citizens towards people experiencing poverty and social 
exclusion. Apart from the attempt of changing general 
stereotypes towards people experiencing poverty and 

social exclusion, we are aiming to improve political and 

governmental involvement and encourage discus-
sions on this subject .  
 
We are also looking into resolving several important issues 
resulting in poverty and social exclusion such as housing, 
debts, education, discrimination based on racial and ethnic 

THE  VIDEOSPOT  PROMOTING  THE  IDEA  OF  TOLERANCE  AND          

UNDERSTANDING   

In terms of the mainstream society and the aware-
ness - raising campaign, we released a videospot 
which presents poverty as an issue that should not 
be despised by the majority but ought to be viewed 

with an understanding and tolerance.  

 

 

The videospot was broadcast on national TV and 
will be distributed during several film festivals, in 
newspapers, on buses, on the Internet and on local 

(cable) TVs.  
View our videospot online.  

OUR  POLITICAL  MESSAGE :  

ñBetter and more SMARTer NAPSI, in-

creased attention towards social main-

streaming .ò  

 

OUR  MESSAGE  IS :  

 ñEveryone is missing something. Poverty 

does not deserve to be despised ò.  

Awareness - raising campaign on the occasion of 
the Day of Europe on May 9, 2010.  

http://www.iqrs.cz/verze/en/
http://www.youtube.com/watch?v=bIqNfNm6C7I

